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Turning
CX Strategy
into Action




Walking
In our
customers’
shoes




More Philosophy.

If The CX Company was an ideology/
place/thing, what would it be?

Bhutan.

Here no legislation is passed into law until it has been measured
against an index of gross national happiness. Lets communicate in
a way that makes the day a little happier.

CX means something.

WWe're surrounded by buzz-words and acronyms. We must not let
CX become one too. Customer Experience is everything. It makes
people happy. The only problem is it's a lot of letters. But in each
paragraph, e-mail or meeting we can remember to use the full
phrase at regular intervals so everyone remembers we're talking
about something meaningful, not just another buzz-word.
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Logotype. Variations.

THE CX COMPANY

THE CX COMPANY
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Logotype/stacked. Variations.

THE

CX
COMPANY

THE

CX
COMPANY
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typo-
graphy.




Typography.

Raleway.

Raleway is an elegant sans-serif
typeface. It is a display face that
features lots of unique character, as
well as a stylistic alternate inspired by
more geometric sans-serif typefaces
than it's neo-grotesque inspired
default character set.

Extrabold
Semibold

Regular
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Typography.

AaBbCcDd EeFfGgHhliJjJKKLIMm
NnOoPpQqRrSsTtUuVvWwXxYyZz
0123456789(&?!/,::-_+:%@*")

"he quick brown fox
jumps over the lazy dog
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Colour.

Colour
significance.

Energetic orange is warm and optimistic.
Rich purple is confident and creative.

Electric blue is trustworthy and ambitious.

Primary Colour
CX Orange

RGB: 246/161/35
CMYK: 0/43/90/0
Pantone: 130U
Hex: #F6A124

Secondary Colour
CX Purple

RGB: 93/17/168
CMYK: 83/92/0/0
Pantone: 275

Hex: #5D11A8

Secondary Colour
CX Blue

RGB: 37/155/245
CMYK: 72/31/0/0
Pantone: Process Cyan
Hex: #259BF5
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Graphics.

Imagery.

The CX Company is a vibrant, and
empathetic company, focused on
people and understanding their
needs. The imagery used to present
us should reflect those attributes.

Use vivid, warm colours, with a
strong focus on people.

Be inclusive regarding race, age
and gender.
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Graphics.

Iconography. A=

v/
Simple two colour line icons with v
rounded strokes and edges. \
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Stationary.

THE CX COMPANY

letter. ladi

a shovel song oxen of the sun love 7 Eccles Street Bloom rhododendrons met him pike
hoses. Molly Ithaca love laughs at locksmiths Howth Head mellow letter. Rhododendrons.

Love Kinch love laughs at locksmiths Sandymount strand Sandycove plump gorgonzola
burgundy stately Stephen. Mellow Sirens letter transmigration oxen of the sun contrans.

faintly scented urine Tinbad the Tailor Davy Byme's rhododendrons gorgonzola yellow:

Elijah Poldy burgundy 7 Eccles Street Martha Gerty MacDowell. Sirens moody brooding

Melons Sirens gorgonzola la i darem la mano love Gerty MacDowell plump metem
psychosis O rocks yellow kidneys Poldy. Stately Poldy metempsychosis Howth Head
Agenbite of Inwit Sirens Rudy the citizen. O rocks Blazes Boylan yes | said yes | will Yes

Y navel Davy Byme's 7 Eccles
Street. Soft melons letter cyclops Penelope smellow gorgonzola Bloom faintly scented
urine Howth Head Poldy oxen of the sun. Navel la ci darem la mano rhododendrons
nighttown sweets of sin cyclops Sandymount strand mellow Sandycove Kidneys. Poldy.

ashot off a shovel love.

Trieste-Zurich-Paris 19141921

@ wwthecxcompany.com

Cuntomer Experience ice L Regstere el No, 593345,
 Cape Bulding, My’ Abbey, Oubln 7,007 Wo2e.
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Print.

the cx company

brand identity
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Digital.

Social Media.
al med How to avoid
Examples of social media post
images and digital marketing assets com plicating CX Chau'enges
the CX language
o o * 0 0

Swipe right for recommended actions »

“ Silo walls between
Customers appreciate when departments are
Y it o . the death of CX

organisations go the extra
mile around sustainability,
diversity, and inclusion.

Excellence. How do
we break them down?
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Website.

X SETRVICES ABOUT US. CXLIBRARY BLOG CASE STUDIES CONTACT

Turning
CX Strategy
into Action

Customer Expérience is one of the world's fastest growing business disciplines.
The principles and the benefits are simple to understand However, where many
organisations struggle is in making it happen

This is where The CX Company comes in. We guide, support
and mentor organisations around the globe to turn CX
Strategy into action.

Using our unique set of practical, tried and tested tools we partner with you to
understand and shape your thoughis, prioritise what matters most and mobilise
your teams to creale experiences that deliver value for your employees, your
customers and your organisation.

To find out more about what we do and how we do it check out our CX tools
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http://www.thecxcompany.com
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